Provisional Translation Only

This English translation of the Japanese original $ provided solely for information purposes.
In the event that there is any discrepancy betweerhis translation and the Japanese original, the
Japanese original shall prevail.

June 23, 2010

REIT Issuer:
Japan Hotel and Resort, Inc. (TSE code: 8981)
Hiroyuki Suzui, Executive Director

Asset Management Company:

Japan Hotel & Resort K.K.

Hiroyuki Suzui, Chief Executive Officer
Inquiries:

Noboru Itabashi

Director, Operations Division

Tel: +81-3-6439-0333

Notice regarding the Monthly Disclosure of HotelfRemance Results for May 2010

We hereby announce results of the monthly totakreies, the guest room occupancy rates in the room
segment, the ADR, and the RevPAR of Japan Hotel Radort, Inc. (hereinafter “JHR”) for May 2010 as
follows. JHR will continue to provide monthly dise$ures about the hotels with payments of variable
rents for which we are able to obtain consent fasatbsure from Hotel Management Japan K.K., the
hotel lessee.
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Comments from Japan Hotel & Resort K.K. (Asset Mgaiment Company) about the May results:

Kobe Meriken Park Oriental Hotel

The room segment performed strongly during GoldezeWand there was no impact of the swine influenza
compared to the same month of FY 2009, although AR&s lower than in the same month of FY 2009,
occupancy rates were higher than in the same mohiy 2009 and revenues were higher than in theesam
month of FY 2009. In the food & beverages segmeattaurant revenues were higher than in the same
month due to the increase in the number of restaugaests resulting from the rise in room occupaaog
revenues from general banquets were also higher iththe same month of FY 2009 as there was no ichpa
of the swine influenza compared to the same morithY¥ 2009, so revenues for the overall segment were
higher than in the same month of FY 2009. As a tledhe total revenues of the hotel were approxiehat7
million yen higher than in the same month of FY 200

Oriental Hotel Tokyo Bay (Former Shin-Urayasu OtrHotel)

The room segment performed strongly during GoldeeeWand due to our aggressive sales of low-price
products, occupancy rates were higher than in #tmeesmonth of FY 2009 although ADR was lower than in
the same month of 2009 so revenues were higher thahe same month of FY 2009. In the food &
beverages segment, revenues from weddings wer@hthhn in the same month of FY 2009, so revenoes f
the overall segment were also higher than in threesaonth of FY 2009. As a result, the total revesioéthe
hotel were approximately 84 million yen higher tharthe same month of FY 2009.

Namba Oriental Hotel

The room segment performed strongly during GoldeseWand there was no impact of the swine influenza
compared to the same month of FY2009, so occupaai®s were higher than in the same month of FY 2009
although ADR was lower than in the same month of 2009 so revenues were higher than in the same Imont
of FY 2009. In the food & beverages segment, restatirevenues were higher than in the same monthyof
2009 because measures to attract guests that we I@en carrying out such as revising the menus were
successful and due to the increase in the numberesfaurant guests resulting from the rise in room
occupancy. As a result, the total revenues of theehwere approximately 26 million yen higher themthe
same month of FY 2009.

Hotel Nikko Alivila

In the room segment, continuing on from last motith number of visitors to the main island of Okirew
was higher than in the same month of FY 2009 ané tlu our aggressive sales of low-priced products
occupancy rates including the Golden Week periodewggher than in the same month of FY 2009, bus th
was not enough to compensate for the extent offdine in ADR so revenues were lower than in thene
month of FY 2009. In the food & beverages segmestenues were slightly higher than in the same thon
of FY 2009 due to the increase in the number ofaesant guests resulting from the rise in room geamcy.

As aresult, the total revenues of the hotel wgspraximately 25 million yen lower than in the sammnth of
FY 2009.
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Oriental Hotel Hiroshima

In the room segment, although ADR declined compdcethe same month of FY 2009, we enhanced our
channels for attracting guests and brought in ngemand and the room segment performed steadilynduri
Golden Week, and therefore occupancy rates weraenighan in the same month of FY 2009. So, we
maintained revenues at the same level as in theegaonth of FY 2009. In the food & beverages segtnen
revenues from general banquets were higher thahnarsame month of FY 2009 mainly because thereneas
impact of the swine influenza compared to the sarmanth of FY 2009, but revenues from weddings were
lower than in the same month of FY 2009 and therei@venues for the overall segment were also Iavan
in the same month of FY 2009. As a result, the toégaenues of the hotel were approximately 19 raitliyen
lower than in the same month of FY 2009.
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The above comments were prepared basemhformation provided by the lessee to the asset
management company, and have been provided sinspigfarence information regarding overall
trends. Please note that the figures and informmatieen within the comments have not been
subject to procedures such as audits, etc., andatdme examined independently by the asset
management company, and the accuracy as well apleteness of individual figures and
content cannot be guaranteed.

Since the figures for each month have umadergone procedures such as audits, etc., the @imou
that is the total of each month may not match thiathe six-month and one-year revenue totals in
the mid-term reports and financial reports subndittater. Furthermore, the figures may differ
from the revenues for each month in the -term reports and financial repol

ADR (Average Daily Rate):

Total room revenues during a certain period (extigdservice charge) / Total number of rooms
sold to the guests during the same period.

RevPAR (Revenue Per Available Room):

Total room revenues during a certain period / Totamber of rooms in service to the guests
during the same period.

Occupancy rate is rounded off to the filstimal place. ADR & RevPAR are rounded off to the
nearest yen. Revenues are rounded off to the nieaiili®n yen.

The change from the same month of FY 2@0%he change between the month under review and
the same month in FY 2009.

The cumulative total is the cumulative wa$ from the beginning of the term under reviewhe
month under review.

The change in cumulative total from FY 208 the change between the cumulative value from
the beginning of the term under review to the moutider review, and the cumulative value from
the beginning of FY 2009 to month under review i Z009.

* Japan Hotel and Resort, Inc. website: http://wyiwth.com/



