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Notice regarding the Monthly Disclosure of HotelfRemance Results for December 2009

We hereby announce results of the monthly totakraies, the guest room occupancy rates in the room
segment, the ADR, and the RevPAR of Japan HotelResbrt, Inc. (hereinafter “JHR”) for December 2009
as follows. JHR will continue to provide monthly atilosures about the hotels with payments of
variable rents for which we are able to obtain cemsfor disclosure from Hotel Management Japan
K.K., the hotel lessee.
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| e 69.3% -2.7% 74.3% -3.2%
Oriental Hotel Hiroshima ADR (Yen) | 8,691 -417 9,083 -28

RevPAR (Yen) 6,024 0SS 6,748 -310
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Comments from Japan Hotel & Resort K.K. (Asset Mgament Company) about the December results:

Kobe Meriken Park Oriental Hotel

In the room segment, occupancy rates were highan tim the same month of FY 2009 due to our
aggressive sales of products with their price a&sgélling point but ADR was lower than in the samenth of
FY 2009, and therefore revenues were lower thathénsame month of FY 2009. In the food & beverages
segment, revenues from wedding banquets were hitjlaerin the same month of FY 2009 due to an inseea
in the number of weddings but restaurant revenuesslower than in the same month of FY 2009 du¢hi®
decline in the number of guests so revenues foioterall segment were lower than in the same marftRY
2009. As a result, the total revenues of the hotel weppraximately 41 million yen lower than in the same
month of FY 2009.

Oriental Hotel Tokyo Bay (Former Shin-Urayasu OtarHotel)

In the room segment, even though Tokyo Disney R&ss@bth anniversary was no longer attracting gsest
and price competition among competing facilitieg\grstronger, we maintained occupancy rates at dmees
level as in the same month of FY 2009 through fléeipricing policies. However, ADR was lower thanthe
same month of FY 2009 so revenues were also lolan tin the same month of FY 2009. In the food &
beverages segment, restaurant revenues were Itagrin the same month of FY 2009 because lunch and
dinner revenues declined due to the impact of tbenemic slowdown but revenues from wedding banquets
were higher than in the same month of FY 2009 duthe positive effect of the opening of the new phka
As a result, the total revenues of the hotel wegpraximately 36 million yen lower than in the sammenth of
FY 2009.

Namba Oriental Hotel

In the room segment, occupancy rates were highan tim the same month of FY 2009 due to our
aggressive sales of products with their price asgblling point, but we could not avoid a fall inDR, so
revenues were at almost the same level as the saom¢h of FY 2009. Restaurant revenues were highain t
in the same month of FY 2009 because the measoresttact guests that we have been carrying ouewer
successful. As a result, the total revenues of tbeelhwere at the same level as in the same montRYof
20009.

Hotel Nikko Alivila

In the room segment, the trend of a fall in the rhenof visitors to the main island of Okinawa compa
to the same month of FY 2009 continued and thers ama additional impact from the bad order of daysro
the New Year holiday period, so both ADR and ocauparates were lower than in the same month of FY
2009, and consequently revenues were lower thahdnsame month of FY 2009. In the food & beverages
segment, restaurant weddings and wedding banqgeeéfsrmed well but revenues were lower than in thene
month of FY 2009 due to the impact of the declimethe number of hotel guests. As a result, theltota
revenues of the hotel were approximately 102 millieen lower than in the same month of FY 2009.
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Oriental Hotel Hiroshima

In the room segment, we enhanced our channels tfeaiciing guests and brought in more demand but
revenues were lower than in the same month of FgR0n the food & beverages segment, revenues from
restaurants were higher than in the same monthYo2®09 due to the various measures to attract guest
took so revenues for the overall segment were higfien in the same month of FY 2009. As a restig total
revenues of the hotel were at the same level dsérsame month of FY 2009.

* Reference

About the Impact of the Swine Influenza

In December, cancellations of reservations causethb swine influenza (the direct impact) reducée t
revenues of the five hotels by approximately 2 roill yen.
The impact of the swine influenza on hotel revenigesiow limited. Therefore, we will stop giving
disclosures about the impact of the swine influefian the January 2010 monthly disclosure onwards.
Another report will be provided if the situation @hges.

(Note 1) The above comments were prepared baseitifformation provided by the lessee to the asset
management company, and have been provided sinsplgfarence information regarding overall
trends. Please note that the figures and informatieen within the comments have not been
subject to procedures such as audits, etc., andatdme examined independently by the asset
management company, and the accuracy as well apleteness of individual figures and
content cannot be guaranteed.

(Note 2)  Since the figures for each month have umadergone procedures such as audits, etc., the @mou
that is the total of each month may not match thiathe six-month and one-year revenue totals in
the mid-term reports and financial reports submdittater. Furthermore, the figures may differ
from the revenues for each month in the mid-terpomts and financial reports.

(Note 3)  ADR (Average Daily Rate):

Total room revenues during a certain period (extigdservice charge) / Total number of rooms
sold to the guests during the same period.

(Note 4) RevPAR (Revenue Per Available Room):

Total room revenues during a certain period / Tatamber of rooms in service to the guests
during the same period.

(Note 5)  Occupancy rate is rounded off to the falstcimal place. ADR & RevPAR are rounded off to the
nearest yen. Revenues are rounded off to the neaii®n yen.

(Note 6)  The change from the same month of FY 280the change between the month under review and
the same month in FY 2009.

(Note 7)  The cumulative total is the cumulative wa$ from the beginning of the term under revievihe
month under review.

(Note 8)  The change in cumulative total from FY 208 the change between the cumulative value from
the beginning of the term under review to the moutider review, and the cumulative value from
the beginning of FY 2009 to month under review i £009.

* Japan Hotel and Resort, Inc. website: http://wjath.com/



